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Source: https://spectrum.ieee.org/dartmouth-ai-workshop

In the back row from left to right are Oliver Selfridge, Nathaniel Rochester, Marvin Minsky, and John McCarthy. In front on the left is Ray Solomonoff; on the right, Claude Shannon. The identity of the person between Solomonoff and 
Shannon remained a mystery for some time. THE MINSKY FAMILY



Source: Garry Kasparov website: https://www.kasparov.com/timeline-event/deep-blue/
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Large Operators
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Large operators

Personalised Travel Recommendations:

Expedia uses AI to analyse user data and browsing behaviour to recommend personalised travel destinations, accommodations, 
and activities. Their AI-driven platform helps users discover travel options tailored to their preferences.

Dynamic Pricing:

Airlines like Lufthansa and hotel chains such as Marriott use AI algorithms to adjust prices in real-time. These systems analyse 
demand, competitor pricing, booking patterns, and other factors to optimise pricing strategies and maximise revenue.

Chatbots and Virtual Assistants:

Booking.com employs AI-powered chatbots to assist customers with booking queries, changes, and cancellations. The chatbot, 
named "Booking Assistant," handles a significant portion of customer interactions, providing quick and accurate responses.
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Large operators

Predictive Analytics for Demand Forecasting:

Hilton Hotels utilises AI for demand forecasting. By analysing historical booking data, market trends, and external factors like 
local events or holidays, Hilton can predict occupancy rates and adjust their marketing and staffing strategies accordingly.

Automated Customer Service:

KLM Royal Dutch Airlines uses an AI-powered service called "BB" (short for BlueBot) to handle routine customer service tasks 
on platforms like Facebook Messenger, Twitter, and WhatsApp. BB assists with flight bookings, check-ins, and itinerary updates.

Enhanced Security and Fraud Detection:

Mastercard's AI platform, Decision Intelligence, is used by travel booking sites to monitor transactions for unusual activity 
patterns, helping to detect and prevent fraudulent transactions in real-time.
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Large operators

Immersive Virtual Experiences:

Thomas Cook partnered with Samsung to offer virtual reality (VR) experiences of travel destinations through their "Try Before 
You Fly" campaign. Potential travellers could experience VR tours of destinations like New York City, enhancing their 
decision-making process.
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Smaller operators

1. Personalised Guest Experiences
2. Revenue Management and Dynamic Pricing
3. Automated Customer Service & Agents
4. Predictive Maintenance
5. Chatbots for Booking and Inquiries
6. Enhanced Marketing Strategies
7. Guest Feedback Analysis
8. Virtual Reality Tours
9. Energy Management

10. Customised Travel Packages





Consumers
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Virtual Travel Assistants:

Google Travel offers AI-driven trip planning tools that help users organise their travel plans. By analysing 
user preferences, past travel data, and search history, Google Travel suggests destinations, creates 
itineraries, and offers recommendations for accommodations, restaurants, and activities. It can also 
provide updates on flight prices and notify users of any changes.

Personalised Travel Apps:

Apps like Hopper use AI to predict future flight and hotel prices. Hopper analyses historical data and 
current trends to recommend the best times to book flights and accommodations, helping users save 
money. The app can also send notifications when prices drop, ensuring travellers get the best deals.
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AI Powered Booking Platforms:

Skyscanner employs AI to offer personalised travel options. By learning from user searches and 
preferences, Skyscanner tailors its recommendations for flights, hotels, and car rentals. The platform also 
provides insights on the best travel times and alternative routes to optimise the travel experience.

Chatbots for Travel Planning:

Travel booking websites like Kayak have integrated AI chatbots that assist users in planning their trips. 
These chatbots can answer questions, provide travel suggestions, help with bookings, and even offer 
real-time updates on flight status or travel disruptions.
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Customised Travel Itineraries:

Platforms like Polarsteps use AI to create customised travel itineraries based on user interests and 
preferences. Users input their travel dates, destination, and interests (such as history, food, adventure), and 
Polarstep’s AI generates a detailed itinerary, including recommendations for activities and sights to visit. 
Furthermore, your personalised trips are then saved for you to revisit - which you can request to make into 
a book.

AI Driven Recommendation Engines:

TripAdvisor uses AI to provide personalised recommendations for hotels, restaurants, and attractions. By 
analysing user reviews and preferences, TripAdvisor’s AI can suggest options that are tailored to individual 
tastes, ensuring a more satisfying travel experience.
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Augmented Reality (AR) and Virtual Reality (VR) Previews:

VR tours allow users to virtually explore hotels, destinations, and attractions before booking. This AI-driven 
feature helps travellers make more informed decisions by providing a realistic preview of what they can 
expect.

Language Translation Services and Apps:

Google Translate and ChatGPT use AI to provide real-time translation services, which is invaluable for 
travellers in foreign countries. These services can translate spoken words, written text, and even text in 
images, making it easier for travellers to communicate and navigate new environments.
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Smart Packing Assistants:

Apps like PackPoint use AI to help travellers pack efficiently. By analysing the user’s destination, travel 
dates, length of stay, and planned activities, PackPoint generates a customised packing list, ensuring that 
travellers pack everything they need without overpacking.

Weather Prediction and Travel Advisory Apps:

Dark Sky (now integrated into Apple Weather) uses AI to provide hyper-local weather forecasts. This helps 
travellers plan their activities and make necessary adjustments to their itineraries based on weather 
conditions.
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