Beyond
London

INSPIRING MEETING & EVENT VENUES
ACROSS SOUTH EAST ENGLAND: READING

12 Month Website Stats

29,727 S5m 13s 1600

Page Views Av Time on Site

www.meetbeyondlondon.com

Unique Users

New vs Returning Traffic Sources

Returning Visitors

14.5% | Social

Referra 0%

1.1%

Organic/SEO
45.5%

New Visitors Dlre:ct) E’;HIC
85.5% 5%

User Device Breakdown Top 5 Themed Pages

Desktop MEET Beyond London home page

Christmas Party Venues
Unique & Unusual Venues
e Venues by Capacity Search
150+ Conference Hotels

Mobile

0O 10 20 30 40 50 60 70

2025 Campaign Priorities

Our primary objectives for 2025 revolve around boosting our returning visitor traffic while adding new

trending themes including sustainability and well-being. We will also grow our traffic using a small but
targeted paid-for Meta ad campaign.

Data April 24 - March 2025. Updated March 2025 - source google analytics
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Enewsletter Statistics and Breakdown

5,477 19.09% 8%

Contacts Av. Open Rate Click-to-Open Rate

**Industry benchmark:20% open rate | 8.7% click to open. more info

Catagory Breakdown Geographic Breakdown

For those that have provided information
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E-news Schedule A synopsis of job titles

Conference
48%

> View upcoming Event Director Head of Events

' . Venue Sourcing Executive Executive PA to CEO
theme & schedule PA to the Executive Board Director of Operations
Events & Marketing Manager Personal Assistant
Marketing & Events Executive Executive Assistant
Director of Purchasing Deputy Head of Conference

Support Co-ordinator Company Secretary

> View examples

For more information about becoming a campaign partner visit

G ET | N www.tourismsoutheast.com /meet-beyond-london

TOU CH Contact Elaine or Jane. 02380 625400 ecolleyetourismse.com jchiveretourismse.com
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Social Media Reach f (¢

2,689 1,085 84,455

followers posts reach engagement

MEET Beyond London ... - 27 Feb
Day two of the @pashowuk at
London Excel. Some new faces from
@MaryRoseMuseum and
@NatMuseumRN #Portsmouth
joining us today, alongside #reading
partners @RoseateReading and
@VenueReading. Looking forward to
a busy day.

MEE Tterdon

Beyond
London

MEET beyond London #venues #outsidelondon
followers + 116 following m ® following  Q Sea

Intro & meetbeyondion... Posts MEET Beyond London'’s Pos!
Supporting 1 et MEET Beyond London
venues spaces @ @ & o o) MeeT beyond London
Aresoy -H'cncm,c Herent ways to reach #C
Venues  Exhibitions Portsmouth... Reading Fa. event here.
o Direct train services run to Oxford fr b

Marylebone (Oxford and Oxfor
(Jc-"c,?*c around

More from this author
staurants and chibs 50 your Gekegates can kick Back and relax after the day's busee Reading! New meetings
location at the end of the
essconference Smeetingvenue #businessvenue #b2b fusinessevent Sevent Fevents Elizabeth Line

Explore topics

G ET | N For more information about becoming a campaign partner visit
www.tourismsoutheast.com /meet-beyond-london

TOU CH Contact Elaine or Jane. 02380 625400 eco||ey@tour|smse com jchiver@tourismse.com




